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1.0INTRODUCTION
1.1Our Business

Metro HoldingsLi mi t ed ( “ Met r o HRas leenlistedhan thé Maindaan "of) theSingapore
Exchange Securities Trading Limi(eBGXST $incel973. The Group operasewo core business segments
Propertylnvestment andDevelopment and Rtail — focusing on key markesuch as t he Peop
China( “ P Rizibnesia and Singaporm®ver the yeardyletro hasexpandedo the United Kingdonf “ U.K” )

Metro on the World Map
[ *}

I L'Mlndn

1= Sheffield
i * Sheffield Digital Campus
| London g
a # 5 Chancery Lane Shanghai
=2 ® Metro City
> F * Metro Tower
£° @ Shanghai Shama Century Park
N * BayValley
Guangzhou

o |

* Office Towers.

# Leisure Malls

® Residential

# Mixed-use Development

Retail

# Retail Outlets
Our Core Business Segments
Retail Propertylnvestment andDevelopment

A Business of retailing and operating department A Propertylnvestment andDevelopmentfor

storeswhich offer a wide range of quality office, retail, residential and mixedse

merchandise development projects in PRC, Indonesia,
A Threedepartment stores in Singapore atgh Singapore and UK

department stores in Indonesia A Property-related investments

GIE Tower, Metro City, gay Valley,
Guangzhou Shanghai Shanghai

Indonesia Singapore

The Crest,

Trans Park Residences,
Jakarta Singapore

Middlewood Locks,

Manchester

For more information on Metro, please visit our websiteratw.metroholdings.com.sg
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1.2 About theReport
ThisisMet ro’s i naugur al. The uepdrtseitsroable 1 I 6 Yys Rem@oa @ eamc nt

performance oftconomic,Environmental, Social andoGs e r n &BSGgnat{ers whichare material toour
business

Thescope of this inaugural repodoverscorporate andretail operations in Singapore and propegin China

in which Metro has an ownership interest oveéi0%'. The performance data on environmental and social
matters are consolidated 10@ The list of retail operations and properties included witkire scope of this
inaugural report are detailed in Figure 1.

Performance data presentedovers the periodrom 1 April 17 t o 31 March 2018 (
possible comparativeperformancedatafor FY201havebeen included

This report has been prepared in accordance with the Global Repdrting t i at i ves ((eGRI
option. We have selected the GRI Standaadst is an internationally recognised reporting framewadvietro
has not sought external assunce but will consider doing $s our reporting matures over time.

As we embark on our sustainability reporting journey, we look forward to ymmntinued support and
welcome any feedbackleasecontactus atsustainability@metroholdings.com.sg

FGUREL: LIST OFRETAILOPERATIONBSND PROPERY INVESTMENAND DEVELOPMENWITHIN SR2018REPORTING
SCOPE

Retail Property Investmentand Development
Singapord Metro Paragoh China Metro City', Shanghai
Metro Centrepoint Metro Tower, Shanghai
I Metro Causeway Poiht GIE Towér Guangzhou
Referred to asSingaporg(Corporate and Retail Referred to asChina (Property Divisiog)or
Division¥ in this report Gt NB LIS NI &nthiske@okta A 2 Y

' The Group own400% oMetro Stores, Singapor€0% of Metro City, Shangh&0% of Metro Tower, Shangheid 100% of GIE
Tower, Guangzhou.

%Unless otherwise stategherformance data fothe Group Corporate office891A Orchard Road #1® Tower A Ngee Ann City
Singapore 23887%3will be presented under the Singapore operations.
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20APPROACH TO SUSTAINABILITY

2.1Board Statement
Dear Stakeholders,

It is our pleasure to present to you our inaugural Sustainability Report for the financial year ended 31
2018 (“FY2018"7) . Sustainability is wvital t o
Group’s i nvest ment sgrowingeemghass onnmamadirfigthe impakcts df bue busir
practices accompanied with clear and transparent disclosures. This is especially timely with the introi
of mandatory sustainability reporting for all listed companies on the Singapore ExcBacgéties Trading
Limite8TT() SGX

The Board recognises the I mportance of sustai
operations and performance. Working closely with the managemtrg, Board identifies, manages ai
monitors Economic, Environmental, Soci al and

be material to our business and our stakeholders. These matters are also considered as part of our ¢
formulation.

As we embark on our sustainatyl journey, we encourage our stakeholders to share our commitmer
working towards promoting sustainable growth and development Ba¢cbmmunities where we operate.
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2.2 Stakeholder Engagement

Effective stakeholdeengagements criticalto ensuringthe Gr o ucpntinsiedsuccesss it allows us to be responsive to their evolving ne&ds.
interact with them regularly and a summarytbkir key interestandMetro’ s e n g a g e man pressatpdinITabke & helow.

TABLEL: METR®& STAKEHOLDEENGAGEMENT

Stakeholder Key Interests of Stakeholder .
Me t r BeBmonse Methods of Engagement Frequency of Engagement
Groups Groups
A Customerfeedback
. Review ohealth and safety measures i ’ A i
Health, safetyand security at . y (via Raté Por.ta_u M etro-s A Ongoing
. . acrossall properties general enquiries mailbdx
Retail Shoppers and properties . . . - - - - -
. . . . Differentiatingproduct and service A Dedicated customer service counter | A Daily
Visitors Customer satisfaction offerinas , _ _ .
Quality of productsold at 9 A  Faceto-face interactions irstore on A Daily
Promptresponse and feedback sales floor
the stores . - - -
provided to customers A Loyalty programmes A Ongoing
A Networking events A Asappropriate
Hedth, safety and security at A Tenant satisfactin survey (through A Biannuall
properties Health and safety measures survey form andaceto-face interview) y
Tenants . ) implementedacrossall properties A Correspondence through email and < .
Tenant satisfaction . . A Ongoing
litv of q . Regular maintenance of all propertie  calls _
Quality of assets and service A Meetings A As appropriate
A Associate Conferense A Annually (Retail)
A ManagementUnion Dialogue A Quarterly (Retail)
] A nce every twanonth
A MetroNews Elj?ectzig ery twanonths
Provision offair . = - - - - -
. . Opendoor policy for employees to A Employee orientation A Ongoing(Retail)
remuneration, compensation . - - — - - -
and benefits provide feedback A On-the-job training A Ongoing (Retail and Property
- Providingearning and development | . . . A Ongoing (Corporate
Opportunities for career g g P A Performanceaeviews and appraisafer | going (Corp )
. programmesdor employees A Weekly, quarterly and yearly
Employees development angbrogression . all employees . .
e . Sponsorships faselectedemployees reviews (Retail and Property)
Participation in training and . . . .
skills uparading proarammes to further their education A Workshops foboth technicaland soft A A iate (C ‘
) P9 g prog Implementation of healtland safety skils development s appropriate (Corporate)
Having a afe and healthy -
. . measuresat the workplace A Employee engagement events
working environment .
(CEO Quarterly Recognition Lunch;
festive celebrations; Metro Staff A Ongoing(Retai)
Recreation Club; Workplace Safety &
Health Committeg
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Stakeholder Key Interests of Stakeholder .
Me t r Bedponse Methods of Engagement Frequency of Engagement
Groups Groups
A Participation in Workgroup Meetings, | . .
. P group g A Ongoing
Email correspondence
Timelyand transparent A Correspondence through calls, emails| . .
communicatiorwith suppliersand and video conferences A Ongoing
Suppliersand A Receipt of imely paymens business associates
Business Associate§ A Regulatory compliance Stringent selection of suppliers to 3 ¢ . deedback
ensure compliance witbompany A Faceto-face meetings tdeedback on A Ongoing
standardsand laws and regulations performance
A Annual Report and Sustainability Rep{ A Annually
] Timelyand transparent disclosurena A~ Annual General Meeting AGM) A Annually
Investors A Economigerformance dedicated Investor Relations website[ A~ SGXNet announcements and press i _
Shareholders, A Growth strategyandfuture Strategiedo achievesustainable releases A As appropriate
Analysts and Media outlook distributions for investors and A Analysts' and med|A Annualy
shareholders A Correspondence through calls and ) .
. A Ongoing
emails
Uphold highest levels of corporate A Meetings with authorities A As appropriate
governance A Attendanceat seminars and workshopy )
. . . . A As appropriate
) . Gompliance withall relevant laws and organised by regulatory bodies
Regulators A Regulatory compliance .
regulations A Pledge to support8Corporate
Promotecommunication with g bp P A As appropriate
» Governance Week
authorities
A Responsible management of A Community outreach programmes A As appropriate
our impacts orthe Involvement andnvestments in
Our Community community Corporate Social Responsibility " ) o A As appropriate
< . . A nsorships (mon inkin
A Provide assistand®e the initiatives Sponsorships (monetagnd 9
community
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2.3MaterialityAssessment

Material matters for reporting wre assessedhrough a workshopconducted by independent sustainability
consultants The mateial matters identified reflect the organgsst i o n’ s EESQ impattakiognmot
account what is considered to be importainbm both internal and externad t ak e ho |l d e rss”’ per

HGURE2: FOURSTEPMATERIALITASSESSMENAIROCESS

Identification
Alist of potential EESG mattersasgidentified by the consultantshroughinterviews with key

! management personnel across various departments addsktopanalysis ofustainability matters
reported by peers irboth the retailand property industries
Prioritisation

5 The identified EESG mattergem rated andprioritised by representatives from botRetail and
PropertyDi vi si ons, taking into consideration b
Subsequentlythey were aligned athe Corporate level for consistency
Validation

3 | The final list of material matterf®r the FY2018 Sustainability Repaispresented to the Board for|
their validation and approval

Review
4 | The approved raterial matters willundergo reassessment in subsequent reporting periods to en
continued relevancé o Metr o’ s business operations

FGURE3: METRGS MATERIALITMIATRIX
High

Material Matters o 9 9
000

Non-material
Matters

* Matters not selected for reporting
have been omitted from the matrix

Importance to Simulated External Stakeholders

Low Importance to Internal Stakeholders High
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FGURHE: MAPPING OMATERIAIMATTERS TGRISTANDARDS

SixMaterial Matters

: : P Page
Material Matter Category GRI Topispecific Disclosure Reference
o Economic Performance Economic T GRI 201 Economic 3031
Performance [2041]
Energy Usage and Associated T GRI 302 Energy
: [302-1, 3023]
Greenhouse GasGHG) Environment . 26-29
Emissions 1 GRI 305 Emissions
[305-2, 3054]
Talent Management and , 1 GRI 404: Training and
e Development Social Education [404L, 4043] 1215
o Customer Satisfaction Social N.O relevant GRI topispecific 16-19
disclosure
1 GRI 403 Occupational Healt
Health and Safety of Our . and Safety [402]
o Stakeholders Social 1 GRI 416 Customer Health 20-25
and Safety [41@]
1 GRI 20%Anti-corruption
[205-3]
1 GRI 307 Environmental
0 Corporate Governance Governance Compliance [302] 32-33
1 GRI 419 Socioeconomic
Compliance [414]
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2.4 Sustainability Governance

Sustainability is integrated into ouousinessand embedded across owarious department s’ rol e
functions. Sustainability directions arset by the Sustainability Steering Committee which includes
representativesfrom both the Retail and Propertiivisions,and are subsequently communicated to the
variousstakeholders The dpartments communicate regularly with the Sustamlity Steering Committeand

work together to implementsustainability initiatives ints day-to-day operationsThe Sustainabilitteering
Committeereports annuallyto the Board of Directorsvho maintains oversight and monitors sustainability
performance.

HGURES: METROS SUSTAINABILITEOVERNANCEITRUCTURE

Board of Directors

Frequency: Annually

Sustainability Steering Committee

Representatives from both Retail and Property Divisions

A 4 \ 4 \ 4 A 4

Business Development,
Operations Investment and Asset
(Retail) Management
(Property)

Finance Human Resources




%8 [M] METRO

3.0PEOPLE

3.10ur Employees

Profile ofOurWorkforce

T h e Gmworkfgoce Bas remainedetatively stableover the past two yearswith only a slight increase in
headcount from630as at 31 March 201 634as at 31 March 2018Vajority of ouremployees ardull-time
employees

For theChina Property Division), employees workingni ourtwo Shangai propertiesmake up 98% ahe total
employeesTypically a significant portiorof our employees irChinaare employed on a temporargontractas

this allows for recruitment flexibilityThis is a common practice in Chidalditionally,national employment

laws state thata conversion to a permanent positiaequires employees tdulfill certain equirementssuch

as their length of employment witim the organisation Nonretheless, both permanent and temporary
employees enjoy the same benefitscluding social insurance. Asipulated by the Ministry of Human
Resources and Social Secyr®RCa mandatory contributions madeto alle mp| oy ee s’ soci a
every month

For our Guangzhou property (GIE Towere havefour full-time staff that enjoy the benefits mentioned
above.In addition, we havengaged CBRE China ( “ proBdRrtErhanagement serviceBmployeeshired
by CBRHEre not reflected in the figures and charts belokWor a breakdown of our workforceaccording to
employment contracs, employment ypes, regiors and gendes, please refer to Figuresto 8.

634

Total Number of Employegas at

31March2018
d |ﬁ| y
Metro Corporate HQ Retalil Property
27 401 206

% An employee is defined as an individual who is in an employment relationship with Metro. A worker is defined as an itisitidual
performs work but is not an employee. The employee statistics above exclude workers. Metro considers our interns anmisontrac
as workers. Details of our workers are as follows:

As at 31 March 2018, we have a total of 2 workers at Metro Corporate HQ and 37 workers hired under our Retail Division in
Singapore. In China, we have a total of 68 workers hired under our PropeitjoDi

9
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FGURES: BREAKDOWN OF EMPLOSEBYGENDER AND REGION

FY2017 FY2018
350 630employees 350 634employees
300 300
250 250
200 200
150 150
100 100
50 6 19 50 g 21
0 — 0 —
Retall Corporate Property Retail Corporate Property
(Singapore) (Singapore) (China) (Singapore) (Singapore) (China)
m Male mFemale m Male mFemale

FIGURE7: BREAKDOWN OEMPLOYEES BSMPLOYMENTONTRACAND REGION

FY2017 FY2018
- 630employees 350 634employees
300 300
250 250
200 200
150 150
100 100
50 27
5;) é 0 0 | 0
Retail Corporate Property _Retail Cprporate Property
(Singapore) (Singapore) (China) (Singapore) (Singapore) (China)
m Permanent ® Temporary W Permanent ® Temporary

4Employment contract (permanent and temporary) and employment type-ifut and parttime) are as defined by the GRI
Standards.
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FIGURES: BREAKDOWN OBMPLOYEES HWMPLOYMENT TYPE AREGION

400
350
300
250
200
150
100

50

FY2017
630employees
212
43
25
mm ° 0
Retail Corporate Property
(Singapore) (Singapore) (China)

m Full-time = Part-time
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FY2018
634employees
206
42 o6
- 0
Retail Corporate Property (China)
(Singapore) (Singapore)

m Full-time m Part-time
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Talent Management and Development
We believe that an engaged and motivated workforce is key to achieving customer service excellence. Hen
our Human Re s oiesracdanitidtiveside’ formufated td provide a conducive workplace for our
empl oyees’ d e v ebéing pHpeproductiaty ahd empldyée satisfaction levels will enable us to
sustain the longerm viability of the business amidst a rapidly evolving market

Singapore (Corporate and Retail Division)

Management ensures that performance expectatioas well as resulisre clearly communicated through an
annual formal performance appraisal process. Management also encourages supervisors to provide feedba
to their subordinates on a more regular basis so that aajning anddevelopment needs can bidentified

and addressed iatimely manner.

RetailDivisionhas set out a Service Distinction Programme for all sales and customer service associates as v
as a Leadership Excellence Series for supervisory éemployeesand above. More informi#on on both
programmes can be found in the case study below. In addition, paid examination ie@vanted for
programmes which are sponsored by ttempany.

In FY2018, we clocked over 4,400 total hours in training and development, a 26% increase from FY2017. T
translated to an average of 10 training hours per employee.

FHGURE: AVERAGHRAININGHOURSPEREMPLOYEE BBENDER ANEMPLOYMENTATEGORFORRETAIL

By Gender By Employment Category
12 11 20 17
10 9 9
8
o 15 12
10 9
6 10 8 8 8
4
5 4
2
0 0
FY2017 FY2018 FY2017 FY2018
H Male ®mFemale u Staff m Supervisora Middle Managements Senior Management

12
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Case StudyChampioning Service Distinction at Metro
Service Distinction Programme Leadership Excellence Series

0y

Who is it for?
1 Cashiers 1 Supervisors
1 Customer Service Associates 1 Executives
1 Sales Associates 1 Managers
1 Supervisors
1 Executives
1 Managers
What are the objectives?
1 To euip thesalesteam with professional 1 To @in knowledge ande&velopleadership
service and selling skills skillsto manageand raisethe productivity
1 To misethe service performance dfletro of the salegeam
associates 1 Toenhance staff’'s pr
through motivation and coaching
What have we achieved?
1 A better understandng and resposeto 1 Leaders aréetter able todrivethe sales
C U st obulaviairalkcues team toimprovetheir service ad work
1 A moreproactive sales approach towardstheir sales goals

1 A gstematic and informative briefing and
coaching sessions through Personal
Developmem Action form and Briefing Log

What do our employees say?
L KIFI @S €SENYyG €21
knowledgeable and connected with the
LI NOAOALN yiadél a¢KS GNFXAYSNI gl & oSt f-
play exercises really helped me to understand h
G L ( aety @teractive workshop as we had | am abk to apply what was taught into coaching
group discussions on how to improve our servig 2dzNJ | a&a20A (Sa-
quality. Hope to see more refay and practical
aztdziaAz2yaHé

With the appropriate programmes in place, we believe that leaders will be able to motivate their
members anduphold our commitment towards service quality.

Notably, from October 2016 to Oober 2017, a total of 22%aining placeSwere completed undethe
Leadership Excellen@&eries and over 86@aining placesinder theService Distinction SerieSoupled with

5Training places indicate the moduladended by staff For examplgif a staff attended four modules under theddership
Excellence Series, it is counted as four training places.

13
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the Service Coaching Systenit hasal so cont r i bu'f glate ranking iMthe Custoneer
Satisfaction Index of "Sdcalaptayganr e (“ CSI SG” ), up

Moving forward, we are lookintp conductshort refreshersessionn customer servicend selling skillg
and developing more robust training framework faur employees.

China (Property Division)

The Poperty Divisionimplements mandatory training forall employees. To achieve this, the training
progranme and implementation plamre outlined in the Taining Management Procedure.

HGURELO: TYPES OFRAINING FOMETR® (PROPERTMEMPLOYEES

Conductedat the Propertylevel Based on thedraining and
upon employment SEEI-c M development plan for the year,
Training specialised training arearranged

This includesrainingon HR policy and
for employees.

fire and occupational safety
At the China(Property Division)
trainings on Office Automation“QA"),
Ext.er'nal ISO9000, ISO14000HSAS18001
Training operating engineering systenas well
asindividualleadership skillfave been

. _ ~conducted.
When specific skillsets are required,

trainings are arranged and conducted
by external training vendors

Annual trainings omthical business

conduct and antcorruptionare also

held annuallyat the China(Property
Division)

In FY2018pur Property Divisiomecorded a total of @47 traininghours which wasa 17% decrease frorthe
8,131 training hourgecordedin the previous yearTrainingprogrammes are adjustedannuallyto reflect the
actual developmenneedsand professional maturitgf our workforce

On aerage, each employee received3 training tours in FX2018. Please refer to Figure 11 for a detailed
breakdown of training hours per employee by gender and employment cateGwgry year, the Tming
Management Procedure undergoegeview. If there are revisions to be mad#e updated progranme will
be implemented in the following year.

® Service Coaching SysteriThe training of Service Champions is facilitated bgxarnal training consultantt focuses on coaching
and field reinforcement in strengthening the capati® of leaders and staff to consistently deliver Service Distinction.

14
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FGUREL1l: AVERAGHRAININGHOURSPEREMPLOYEE BEENDER ANBMPLOYMENTATEGORFORPROPERTY

By Gender By Employment Category
50 i 80 69
40
32 60
30 50 41 41
23 40 34 36 35 -
20 30
10 20 10
10
0 0
FY2017 FY2018 FY2017 FY2018
m Male mFemale m Staff m Supervisora Middle Managements Senior Management
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3.20ur Customers

Our Supply Chain
Due to the differing nature of our businesses, our Retail and Property Divisions have separate supply chains.

The Metro retail brand is home to an array of highly recognised local and international brands. We obtain oL
products of leading international brands from local distributors, with produetsging fromskincareand
cosmetics, fragrances, fashion weaarbedding and mattresss Metro also engages thirdarty contractors to
provide services, including maintenance and renovation work, security, and delivery.

For the Property Division, Shanghdetro Tower and Metro City engage contractors for cleaning sesyic
security services, renovation works and maintenance of faciltésput in place various guidelines on the
scope of work to ensureonsistency irthe provision of services across the properties. All applicatsiee laws

and regulations which have tme acknowledged by the service providers befengagement are encapsulated

in contractual agreements. We communicate the service expectations upfront and engage with servic
providers ona regular basis to ensure continuous alignmelRtr GIETower inGuangzhou,CBRE China has
been engaged athe property manageto take charge of dayo-day operationsuch as thenaintenance and
repair works, securityand cleaning

Customer Satisfaction
Singapore (Retail Division)

Our Vi sion i s t 0o emfechoichAs set aunis aumlatrd Servieet Sbandard, customer
satisfaction is our “Number 1 busi ness tperRetailr i t
Division

Using Ratelt Tablet, we gather live feedback in store and consolidate feedback from different social med
platforms. There is aGuest Experiencélanagerto oversee theCustomer Service Teapperation and to
respond to customer feedback atimely manner.

Toinculcate a culture of service quality, feedback is shared with our sales associates BeellyExperience
Manages also conductquarterly refresher trainings to maintain excellent service quality at all touch points
and tocreatea positive customer experience.

Gal yII 3SNJ ! A & neVer sfenl
such a patient sincereand helpful person.
She is very friendly and explairntkings

GSNE Of SINY éd ¢ K

Gz AGAYI GAYS
long and it was difficult to locate the
cashierasit was tucked inaO 2 NJ/ €

) ) -- Feedback received at Metro Centrepoint \
-- Feedback received at Metro Ceepoint Ratelt on 11 September 201

via Ratelt on 2 December 2017

16
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Performance

For FY209, we target to rankd™ or betterin the Retail sector under Customer Satisfaction Index of Singapore
( “ CS'l 68Uy Net Promoter Scdte “« NP S” ) wan-yesaretdrget 4o bgng about continuous
improvement. In FY2018, wexceededour target by +1point and aim to score +75 point iFY2019More
information on ourperformance for FY201&n be foundietailed in Figure 2below.

FGUREL2: FY2018TARGETS FOBJSTOMERATISFACTIQNRESULTS ANACTIONSAKEN

Performance Target for Results for Performance an@ctions Future Plans
Rating Systems FY2018 FY2018 taken inreporting Year
A Improved from ¥ place
Customer o (69.1 points) in FY2017 tg
Satisfaction To achieve % 4" place (71.1 points) in | A Implement
Index of place or gt O FY2018 continuous
Singapore téeettt:iz Isne::rtlgr A Training of sales associat training for
(“CSlI SG” A Merchandise renewing customer service
A Revamp store layout and sales
associats
A 39% improvement from | A Upgrading
+51from FY201%0 +71 in customer service
FY2018 skillsets to
Net Promoter : +71 _ improve overall
Score (*“ +70 points points O A Daily, weekly, monthly customer
review of customer experience
satisfaction level received
through Ratelt results and
performance ratings

Besides internatustomer satisfaction targetfetail Divisiorparticipatad in various national awards to scale
new heights in service excellence.

OEOStt Syl { SNI4Re&il ! 61 NR 669 {! é0

Retail Divisiomparticipates in EXSA (Retail) yearly. Employees who have demonstrated outstanding §
are nominated for the Excellent Service Awarg
and supportedoy SPRING Singapore.

Not only do employee$ave to demonstrate outstanding servicegjalifying for the nomination of EXS
would mean they have tdulfil the award criteria. They range frothe number of complimentsreceived
recognitionfor internal and external servieeelated awardgo attending at least 3.5 hours of service sk

"The Customer Satisfaction Index of Singapt@&S(SQ computes customer satisfaction scores at the national, sectorssator,

and company leels. CSISGas annual quantitative dnchmark of the quality of goods and services produced by the Singapore
economy over time and acrofise country,

! Net Promoter Score ( “ N-PO8 to 100 that measures thhedvlimgnessaofhcgstomeys td recommend a
company’'s products or services to others. It is ofbrand used

17
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upgrading programmes in the previous year.

In FY2018we are proud to announce that a totg
of 80 recipients (& Gold Award and 62 Silve
Award) were conferred the awards for the
excellent service. IiFY2019we have nominated
a total of91 employees who will undergo a serie
of EXSA workshogsom July to September 2018
They will be trained in areas of service excellen
productivity, meeting
and values like teamwork. Through interacji
with peers in the industry, the workshops provid
a platform for an exchange of informatiornon
service delivery standardseBults of EXSA 201
will  be announced in the subseque
Sustainability Report.

......... Fxcrent S
SRA ﬁ et SPRING
et Trgaporg

2017 O
e

EXCELLENT SERVICE AWARD 2017
PRESENTATION CEREMONY

Thursday, 16 November 2017

{w! | OKASOSYSyil Ay [/ dzaG2YSNI 9ELISNASYOS o6al! / 9¢
The SRA ACE Programms8iiggapore's first ommshannel mystery shopping programmath the aim to set
industry benchmarks for service delivery across various sales platforms. Patsaipadel, measure anc
manage customer experience across various channels and touchpoints.

Retail Divisiorparticipated in four cycles of ACE from January 2016 to September ROCycle 4 (July t
September 2017), we were awarded the ACE Titaniumréea achieving a score of within 5% from tl
Top PerformerMetro wasalso presented with the ACE Gold Awésd continuous improvement over th
four cycles

We strive towards optimising customer experience and maimgiour achievements.

China(Property Division)

With over 107,000 square metersf prime retail and office investment properties, we are committed to
maintain a high level of tenant satisfaction.A customer satisfaction monitoring programme has been
implemented to actively engage and seek feedback from our tenants. A dedicated customer satisfactio

committee gathers feedback through surveys, fhodace meetings, telephone conversations and via gma

Tenant satisfaction surveys are conducted annually for tenants at Metn@ifand Metro City. In FY2018, we
achieved our perpetual target for satisfaction rat&pecifically for consumer satisfaction, the 88% target set

has been benchmarked againstlim s t r y st a n d’aerfarmanca within theeXel Hsi districkore
details of thespecifictargets, achievements and future plaase shown irFigure B below.

° Metro Cityis located within the Xujiahui area, Xu Hui District, Shanghai
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Metro Tower and Metro City are 1SO9001:2005 certifiéd. part of our Quality Management Systems
requirements, issues and concerns mentioned in these surveys are raisgdrecorded in our non
conformance report for relevant department’ a c t 9 Wen arepcbnamitted to responding to these
concerngn a timely manner to prevent any reoccurrence in the future.

Performance

FGUREL3: FY2018USTOMERATISFACTIORBURVEYERFORMANCE ANIDTUREPLANS

Survey | Perpetual| Results for Actions Taken in thReporting Future Plans
Group Target FY2018 Year
Conducted internal audit
. . o To @arry outone mass
inspection and rectified all
" event and four smalle
non-conformities
. scale everg annually
Monthly assessment of servict
. . for greater tenant
Tenantsin quality and performance of enaagement
Metro 98% 98.4% O contractors gag :
, To eplore integrated
Tower Regular engagement with . :
marketing to provide
tenants through . .
o information and
communication channels ) .
) exclusive promotions
Timelyr esponse o1
for tenants
feedback and concerns
Proper management of retail To povide refined and
Tenants in mall facilities in areasuch as personalisedervices
: 98% 99.8% 0 accident tracking, maintemece tailored toretail
Metro City .
work, wastewater discharge, t e n aneddsipon
andsolid waste management request
In collaboration with Xu Hui
District Business Committee,
Metro has embarked oa
project to raise and showcase Beyond retail
service quality experience weare
By observingonsumertrends, alsosetting up an art
Consumers 88% 91.8% O training and improvemerst and culture spac®in
have been implemented, collaboration with the
aimed at raising the level of Xu Hui Department of
retail mallmanagementnd Culture and Arts
service quality
Timely responséoc 0 N s u 1
feedback and concem

% This project iplannedto be completed at the end of 2018
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3.3Health and Safety of Our Stakeholders
Our Employees

Singapore (Corporate and Retail Division)

Policies and Practices

At Metro, we believethat everyone has the right to a safe and healthy work environm@atail Divisioh s
Wor kpl ace Safety and Heal tWSH(ChawsaHVith theGuppormof tommitee i s
members comprising representatives from each of the three Mstares, the Head Officef Retailand the
Branch Union, the committee is responsible for establishing and maintaining safety and health initiatives an
progranmes at the workplace.

Currently, representatives from Corporate are not part of the WSH Committee but our Corporate Office is i
compliance with Ret ai |l wos toyeshet wiphdhle cucrgnt Ret@loNSp €omanittee v
goingforward.

FGUREL4: RETAILDIVISIONSWSHCOMMITTEE

Representatives

from each of the
three Metro stores

Retail Divisioh ¥SHpolicy which is dvelopedin accordance with th&/SHAct stipulated bythe Ministry of
Manpower 6utlihnd©ddr commitment antlVSH managemerapproach The policy defines roles and
responsibilitiesand lays outthe risk managemenframework to identify health and safety hazarddt also
providesmore specificguidance on inspectioand reporting procedres, first aid and other performance
monitoring activities.The policy and practices are applicatdeemployees arossour business operationas
well as thirdparty workers.

The WSH Committeeconduct workplaceinspections everywo months Fdlowing each inspectiongood
practices are highlighted and areas for improvement aentified for follow up actionpromptly. The
continuous assessmemnsures that we capture any emerging health and safety iiskgtimely mannerand
our practices remain relevant and effective.

Ensuring safety is a collective effort and employees are encouragadtiieely participate in the health and
safety management system Safe Work Handboosn safety procedures given to every new empjee and
an HR personnebr immediate supervisor will reviewith them the sections relevant to their scope of work.
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Briefings on safety and security are conducted by an external safety officer regularly. A course on $6Secul
was conducted for Corporate drRetail employees recently.

We also advocate for staff general wellness at work. For exany@eplace ergonomidloor mats at the
cashier countesto reduce the strain on ousales associal®® f e éegs a n d

Performance

In FY2018both Divisionsachievedzerofatality incidents and zero occupational diseases for both employees
and third-party workers.

However, four minor injuries were reporteghder the Retail DivisiorDetails of the injury cases have been
presented in Figur&6. To prevent reoccurrences, follewp investigations and root cause analyses have been
conducted for all cases and corrective actions have hegtemented

Whilethe I njury Rate (“IR”) for FY2O0 1w reaoeded adop B Losta n
Day Rate (“LDR") from 78 in FY2O01Totalthumbe2 df lost daysF Y -
recorded.We aim to reduce the number of lost days due to woglated injuries and illness by 10606FY2019.

FGURELS: FY201/ANDFY20180CCUPATIONAHEALTH ANSAFETYSTATISTICS

Singapore FY2017 FY2018

(Corporate andRetail Male Female Total Male Female Total
Division)

Number of Injuries 0 2 2 2 2 4
lnjury Rate 0 669 509 2,062 658 998
Lostday r at'® 0 102 78 83 8 24
Absentee 'Ra| 1.78% 1.52% 1.58% 1.99% 1.47% 1.58%

1 SGSecure is a national movemenstmnsitise train andmobilisethe community to play a part to prevent and dealhva terrorist
attack. It is how the whole of Singapore can come together in response to the terror threat, and safeguard ofitifgafzor more
information, please visit www.sgsecure.sg

2|njury Rate is calculated as the total number of fatal aod-fatal workplace injuries per 100,000 employees defined by the
Ministry of Manpower (“MOM”) in Singapore

3 Lost Day Rate is calculated as the number of man days lost to workplace accidents per 1,060:600rs worked, as defined by
MOM in Singagpre.

4 Absentee Rate is the total absentee days lost, relative to the total days scheduled to be worked by the employees intthg repo
period, expressed as a percentages defined by the GRI Standards.
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FGURELG: SUMMARY OF INJURY CATERFY201ANDFY2018

Fy2017
Number of Injuries o L .
Description of injuries Correctivemeasures
Male Female
1. Employee gstained 1. Employees were reminded not to leave
abrasions on right knee items unattended and to be alert when
from tripping overa fixture walkingaround
0 5 and falling over
2. Empl oyee’' s t | 2. Employees were reminded exercise
caught while closing safe caution when closing the safe hox
box.
FY2018
1. Emp | oy ewasirgured | 1. Employees were reminded to keep
by afalling carton storeroom neat and tidy andnsurethat
2 2 items areplaced securely
2. Employeedll fromaladder. | 2. Briefedemployees on the correct and
safe usage of ladders

China (Property Division)

Policies and Practices

For the two properties in Shanghai, we have a formalised document which sets out guidelines on workplac
ethics and occupational health and safety (" OHS”
the document when they commence their erogment. We also require thirgarty contractors such as
technicians, security management personnel, and workers, to be trained on OHS regulations before engagi
their services.

The OHS committeis led by theExecutiveDeputy General Managemnd jointly sipported bytwo teams. They
are theSecurity Teamas well as the team comprising D&putyGeneral Manager and their assistartead of
Finance Headof Human Resource$jead of PropertyMlanagement,Head of Marketing and Leasiagd the
Engineering Depamtent. The OHS committee has developed an OHS policy in accordaticenational
regulatiors and OHSAS1800#&gulation. The policy details the importance of safe work practices sutieas
use of Personal Protective Equipment (“PPE”), ti
employees to know their rights to decline tasks which may violate the guidelines. Employees also have
obligation to prevent any unsafe acts iwh may potentially violate the OHS regulatiombe Groupurges all
employees to report any violations of OHS immediatetiier to their supervisors, in writing via the feedback
channel or directly tothe Group Corporate Office in Singapore. Nmympiance with these guidelines may
result in disciplinary actions or penalties.
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Regular risk assessments are conducted to ensure dhgt potentialhazards are identified and rectified.
Employeesare alwaysencouraged to provide suggestions and recommendaetimn how Metro canmprove

their work environment.The OHS committee oversetige safety performance antias the responsibility to
implement the OH®elated initiatives as well. We ensure that our employees have adequatsviedge and
technical skills tadeal with emergencies and crises. In FY2018, we rolled out a series of training on crisi
management whereemployees are informed of the Standard Operatingdedures {SOP%) to follow in

times of emergencieEmployees are also trainadfirst-aid andthe use of firefighting equipment.

Internal audits are conducted twice a year in accordanith ISO9001, 1ISO14001 and OHSAS18G0idards

We have passed all our internal audits and aim to maintain our track record. External audits are conducte
annually byreputable consultantsin the FY2018 audit, we have received one case ofcoampliance at
Metro Tower for failing to producan annual monitoring report on our carbon dioxide (Cfe extinguishing
systems. Since then, we have installed a Ié@k detection system to account for any potential leaks.

We alsovaluethe recommendationgproposed in the external audi¥Whereverpossible, they are incorporated
into our dayto-day operations. Management of fire safety is now under the responsibility of our safety
officers. With fire safety managed internally, we are able to act @y ancidentand containthem before
handing them over to relevant authorities.

A similar practice is taken at GIE Tower in GuangzAthiemployeesare requiredto adhere tohealth and
safetygu del i nes | isted out i mvhiclC BoRiiéswith Emmpah gy b e u 'Han ¢
Management of Workplace Injury. All employees are covered under the workplace injury insu€ihes
health and wellness initiatives include compulsory annual hesdtkening.

Asmandatedby t he Ministry of Human Resources andalSoc
properties have taeport their injury rates on an annual bas@ur perpetual target is zersafety incidents.

Performance

In FY2017, there were zero cases of fatalities and occupational diseases. HaWwerenyvas oneincident
recorded during the yeaAn engineer had hit his head on a machine while performing maintenance work and
the injury resulted in ninelost days.To prevent reoccurrencewe conductedsafety trainingsfor our
employees where this incidems citedasa case study to educate employeand increase awareness safe

work practicesWe are pleased to report that in FY2018 there were zero cases of fatalities, workplace injurie:
and occupational diseaselloving forward, we seek to maintain our track oed in continuing to provide a
safe and healthy work environment for our employees.

23



§ 2 lZi METRO

FGUREL7: FY20Y ANDFY 208 OCCUPATIONAHEALTH ANSAFETYSTATISTICS FHROPERTY

China FY2017 FY2018
(Property Division) Male Female Total Male Female Total
Number of Injuries 1 0 1 0 0 0
lnjury Rate|l 694 0 472 0 0 0
Lost day % a 30 0 21 0 0 0
Absentee 'Ra|] 110 2.38% 1.51% 0.82% 5.29% 2.23%

Our Tenants, Customers and Visitors

Singaporeg(Corporate and Retail Division)

Policies and Practices

Both Divisiors are committed to creating &ealthy and secure environmeior shoppers and visitors within
our premises.

For the Retail Divisiorthe health and safety risks are managed using the same framework as set out in ou
WSH policy, discussed on pdfe In addition,managers and supervisoc®nductdaily floor walks to identify
andrespond to anypotential hazardsmmediately Our WSHCommittee also conducts scheduled floor walks

at each of the three Metro store Some otthe improvementsamplementedasaresult of these walks are:

1 Removal of thelsgarpedges of fixtures
1 Installation ofwarning signs to alert shoppers on tbeo
1 Prevention of ire hosereel blockage and misuse

sd amudherstravelling on escalators

All grievances or feedbacke channelled taespectivebranchmanagers and WSH Committee. Our target is
to resolve all complaintwithin three working days

Performance

In FY2018hoth Divisions experiencezkero incidents of nostompliance concerning health and safety impacts
of our products and services and we will continue to strive to maintain this track record in subsequent years.

Injury Rate is calculated as the total numbérfatal and norfatal workplace injuries per 100,000 employees defined by the
Ministry of Manpower (“MOM”) in Singapore

'® | ost Day Rate is calculated as the number of man days lost to workplace accidents per 1,060:800rs worked, as defined by
MOM in Singapore

" Absentee Rate is the total absentee days lost, relative to the total days scheduled to be worked by the employees intthg repo
period, expressed as a percentages defined by the GRI Standards.
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China(Property Division)

At our Shanghai properties, we have aeiythahealtraand d
safety of tenants,customas and visitors Besides the overarching risk management framewdithe
management hagut in place a comprehensive emergency response plan which covers an extensive numbe
of situationssuch adncidents and injuries, power outagefires, potential terrorist attacks, t@n outbreak of
diseases, and natural disasters.

The FM team has alsmplemented various initiatives aimed at upholding customer health and safety

FGURELS: INITIATIVES ORUSTOMERIEALTH ANISAFETY

Initiatives on Customer Health and Safety

To instilpreparedness - Annual inspections of our premises in accordancmgpection Guidelines
and improve stakeholdell - Annual exercises and drills on emergencies including:
responsiveness ! Anti-terrorism

1 Fire

1 Public disturbance (caused by large crowds)
1 Lift breakdown and rescue

To prevent potential - Dalily inspections and patrol around premises by security personnel
violations of customer | - Routine checks othe display of emergency signs and emergency exits t
health and safety ensure they remain unblocked

- Routine disinfection in common areas
- Specific smoking areas in accordamgth local laws

To communicate safety | - Awareness training for our employeasMetro City
culture to stakeholders | - Digital posters displayed on LCD screens in lifts of Metro Tower targetir
tenants

At GIE TowelC B R 8liensservice teanmandlesall feedbackraised from tenants and customers. Although we
do not have a formalised policy in place, we have various practices and initiativésmonstrate our
commitment towards ensuring safe and healthy premise

The client service team workdosely withC B R Eperationsteam All visitors are required to register before
entering the premisesand their dataare captured inthe visitor management systerfor safety purpose
Security personnel are traingd handle various security incidents

Various measures have been taken to maintain the indoor environreealh as automated air disinfection
systemsand designated smoking areas located outside the main building. To mahagisks of infestations,

our cleanersperform daily walkaboutsto ensure that appropriate pest control measures are in place
Additionally, mass pest control exercise is conducted to ensure our premises are clean and free from possik
risks of infestations.

Performance

We have recorded zero incidents of neompliance relating to the health arghfety impacts of our products
and services from all three properties. We will work towards maintainiegetpositive results in théuture.

25



%4 IZi METRO
40 ENVIRONMENT

419y SNH& ! 411 3S FyR ! 3320AFrGSR DNBSyYyK2dzaS D
Apart from social considerations, environmeaitc onser vati on al so for ms al
sustainability agenda. Cognisant of our role as a responsiigi@nizationwith an influence on the regions we
operate in, we are committed to adopting a prert approach in our use of resources.

Singapore (Corporate and Retail Division)

In Singapore, we do not have a formalised approach towards managing energy usagh Bsvisionshave
limited control n our rented properties Nonetheless, we do our part to reducair usage of electricitypy
adopting energy saving initiativeéghere possible.

Performance

Forthe Retail Divisionelectriaty consumptionin FY2018 fell 8% 4,232 MWh, resulting inra8% decrease of
Scope 2 GHG emissiaiesl,796 tonnes COThis reduction was mainijue tothe conversion of conventional
lights at Level 3 and 4 of Metro Paragonetoergy-efficient Light Emitting Diode ('ED” ) | i ght s.
the year, wehave alsomade efforts tospread awareness and encourage employees to adopt good energy
saving habitssuch agemindersto ensue thatlights and power points are switched off when they are not in
use In the near future, wavill organise awareness talks on going green anergysavingfor our employees

FGURELY: ELECTRICY CONSUMPTION: INTENSITY ANENERGYNDIRECTSCOPE2) GHGEMISSIONS INTENSITY

5,000 0.2 § 2,000 0.0737 8% 0.08
4500 0.174  goy 018 3 0.0676 m
=% 0.159 . c 1,800 \ g
< 4,000 0.16 ¢ 1,600 _<
< Q T 0.06 =2 =
5 3,500 0.14 3 (/_')\ 1,400 % %
o) = = @
2 3,000 0.12= > @ 1,200 ZQ
> = = T
2 2,500 01 o @ 1,000 0.04 S &
- 4,615 Z b g B 1,79 58
O 2,000 4,232 0.08 < 5 & 800 : 3 o
> = o= oN
2 1,500 0.06 2 S 600 ”g o
g s £ 0023, T
© 1,000 0.04 5 > 400 = ®
500 0.02 2 200 3
w 7
0 0 0 0 o
FY2017 FY2018 FY2017 FY2018 7

Energy Indirect (Scope 2) GHG Emissions

Electricity Consumptior=—= El|ectricity Intensity Emission Intensit
= Emission Intensity

' Emission factors used in calculatiorf car bon emi ssions for Singapore are derived
the Energy Market Authority of Singapore in 2017. In China, the emission factors used are obtained from the 2006 InteegtaicPamel
on Climate Changé (I PCC” ) Gui del ines for National Greenhouse Gas I nvent
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China (Property Division)

For our properties in China, weill complywith applicablelocalgovernmentenvironmentalstandards where
available In Shanghai, both Metro City and Metro Tower have committed to the Xuhui District Energy
Conservation Ta rbgsmassesvhich Xel ol Tglidelinek orr the adoption of a suitable
management system, responsibilities, specific targets as well as training and education on environment
conservation.

For GIE Tower in Guangzhaewhile there is no official government targegt,h e bui | di ng’ s en:
isstill monitored and reported 0 CB RE’ s ontareamrdial bagid i c e

Performance

In compliance with the XDEQWe t r o S hstamdardh aal Usage is capped at 3,250 tonnes of standard
coal equivalenit ( “ TCE” ) per totabeectricity and fuél Ysag@amavietro City and Metro Tower

in Shanghadid not exceed this set limit. Please refer to Figures 20 and 21 for the breakdown of electricity
usage and fuel consumption.

Electricity usag® remained fairly constant throughout FY2017 and FY2018. This weahave completed
several energygaving initiatives, such as the replacement of ordinary incandescent lamps (see below) alon
escalators in Metro City (Shanghai) with more energy efficient and damessijgtant LED tubes. A similar LED
replacement exercise/as also rolled out for road lamps, wall lamps and lawn lights in our Shanghai properties
and completed in January 2018. These replacement exercises are projected to result in a 78% decrease in
electricity usage for lighting at Metro Tower and MetratyC which is equivalent to 4.51 tonnes of coal
reduced per year. We will continue to monitor electricity usage and do our part to increase awareness G
energy saving ingitives amongst our employees.

Before replacement: 13W Bulb After replacement: 5\V\Bulb

Y TCE is a unit representing energy generated by burning one metric ton of coal. It is equivalent to 95,250 GJ or 26,458 MWh.
Conversion was done attps://www.convert-me.com/en/convert/energy/tce.html?u=tce&v=1

20 Electrigty usage of tenants in Metro Tower and Metro City in Shanghai and GIE Tower in Guangzhou have been excluded from
calculation.
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HGURE20: ELECTRICITRGONSUMPTIOMN: INTENSITY ANBNERGYNDIRECTSCOPE2) GHGEMISSIONS: INTENSITY FOR
PROPERTY
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Fuel consumptions shown in Figu?& comes from the use of diesel Difor heating boilersto supply hot
water to the Heating, Ventilation andAir-Co n d i t i o n i) sygtemDies¢MoAisCalso stored in a backup
generatorwhich is only in operation in times of emergency.

During FY2018, weawa 39% increastom 2,460 GJ 18,420 GJThis translatedo 254 tonnes of C{&&mitted

in FY2018Thiswas mainly attributed to the extremeweather conditionsexperienced at the start of FY2018.
There were pproximately10?* more days of cold weatheecordedin FY201&s comparedo FY2017which
led toanincreased use of the heating system.

FGURE21: FUELCONSUMPTION: INTENSITY ANDIRECTSCOPEL) GHGEMISSIONS: INTENSITFORPROPERTY

v
3,500 0.025 % 300 0.002
= 0.0210 c
Q 3,000 5 250 0.00156 -
c +39% 0.020 & < % =
2 2,500 8 c +39% 0002 &
, - o -
= O m 2200 00011 =0
= : o)
2 2,000 0.015 2 E =8
8 8 L D @
(2]
2 3,420 = (ir) 150 0.001 o
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2 1,500 0.010 3 o 254 'g %)
5 2,460 2. = 100 o)
+~ 1,000 < ) 183 m
S o) s 0.001 3
= 0.005 < 3 50 &
0 500 Ef = 2,
g 2
0 0.000 a o 0.000
FY2017 FY2018 FY2017 FY2018
Direct Energy Consumption Energy Direct (Scope 1) GHG Emissions
= Energy Intensity = Emission Intensity

! Diesel oiconsumption was only used in Metro Tower in Shanghai.
2 Source: China readies for recebdeaking winter as blizzards descend again, South China Morning Post
https://www.scmp.com/news/china/society/article/2127363/chingadiesrecord-breakingwinter-blizzardsdescendagain
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5.0SUSTAINABLE GROWTH
5.1Economic Performance

FGURE22: FY2018BREAKDOWN OREVENUE FRORETAIL ANIPROPERTRIVISION®

FY2017 FY2018

5

$131.2 $136.3
million million

95%

Retail division = Property division = Retail division = Property division

The scopeof this inaugural repd covers retail operations in Singapofiéletro Paragon, Metro Centrepoint
and Metro Causeway Poingnd properties in China in which Metro has an ownership interest over 50%
(Metro City and Metro Tower in Shanghai and GIE Tower in Guangzhou)

As a property investment and development group backed by an established retail track record, we are workir
towards growing and expanding our presemegionally and globallyMetro is pleased to announce that we
ended the financial year with a 3.9% increase in total revenue from the previous year. Having a stron
financial position accords us with the capacity to pursue valigancing growth opportunities as they arise.

In FY2018, ur RetailDivisioncontinues to operate in a challenging and competitive trading environment,
coupled with high operating costs. However, we are pleased to see an increasesinue by 4.0%o0 $129.7
million in FY2018 from $124.7 millionkY2017 Toadapt to therise of ecommerce, we have introded new
concepts at our stores as well as enhathour online shopping site. We are also looking towards further
i mproving our c upereacengyingoducisghan gegoitnmegt of @ew merchandise to keep up
with evolving consumer trends.

2pro perty Division’s revenue ¢ o0mes -canetdsubsididarwlhisercudes Netr@ty ahed we r
Metro Tower, our 60%owned joint venturesn Shanghain whichequity accouning is being adopted
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Adopting new payment methods

M Beauty

T
/ 2N
7

Beauty /
N

familiar brands revamped,
new brands added

-

A contemporary beauty corner located at Metro Al i pay is the worl d’s
Centrepoint, Level 1 which features new and olf  payment platform. Through the use of Alipay, it
favourites from leading cosmetic and skincare| allows Chinese tourists to easily pay with just a sg
brands such as Bobbi Brown, Mamonde and Ort of the QR code at all three Metro stores.
Timeless skincare picks such as Clarins, Laneigg
SKll are also played.

For ourProperty Division, China still remairsur key focusvhere the propertieontinue to contribute stable
rental income.Our knowledge of the market and strong business relationships has allowed us to build &
competitive advantge in seizing new opportunitiedn FY2018, we acquire80% stake of three office
buildings in Bay Valley, situated in New Jiaag\vCity, Yangpu districk nown as Chi na’ s
technology district where leasing activities acarrently underway. While we continue to forge strategic
alliances with new and existingartners and seek out a balanced portfolio of potential investments, we are
also on the lookout for opportunities in other geographical regions to achieve sustainable economic.growth

For more information on our financipkerformance please refer to théAnnual Report 2018
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5.2Corporate Governance

Policies and Practices

As a responsible corporate organisation, Metro strives to go beyond mere compliance and to adopt industr
best practices. High standards of corporate governaregntegral to our success as a business part of our
overall corporate governance framework, we have put in place policies which will enable the Group to uphol
ethical principles in our business activities and steer clear of financial, legal and pttiadts.

Our set of policies summarised in Figure23, guides Metro on maintaining standards of integrity,
accountability in line with our zertolerance approach towards corruption and any Aammpliance irsocic
economic and environmental areas.

FGURE23: METR(S POLICIES AND PRIGES

Policy Description
Management Integrity| This policy provides a guide on integrity at the workplao®ering topicsuch as
Statement conflicts of interest, especially for personsaposition of major responsibilify, so

as to avoid situations of unintentional infringement of this policy.

Management associateomprising of managers and executiae required to
read and acknowledge his / her understanding of conducts set forth herein; an
acknowledgements are kept their respective personndiles.

Whistle-Blowing This policywhich isput in place by the Audit Committee allows staffd external
Policy parties to raise concerns about any possible improprieties in the organisations
anonymously so that they will be protected from reprisals or victimisation.
Arrangements are also put in place for independent investigations on cases to
conducted and for appropriate follow up actions to be taken.

More information on this policy can be found in the case study below.

Loss Control Incentivg This policy provides cash incentives to staff and security personnel for reportir
(Applicable to Retail | cases of internal theft.
Division only)

*For Corporatepersons in position of major responsibility reféeesmanagerial level and above. For Relitision it isapplicable
to supervisory level and above
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The procedures set out in this Policy allows concerned parties to report any complaints reg
guestionable accounting, audit matters, internal controls, unsafe work practices or any other m
involving serious breaches of Group policy, corruptinod amployee misconduct.

—

« Complaints are to be addressed to the Investigating Officer under Human Resources with the
relevant information and evidences substantiating the complaint as well as their contact details

-,

* Investigations may be conducted with consideration given to the following factors:
 Severity of issue raised
« Credibility of concern or information
* Likelihood of confirming the concern or information from attributable sources

* Investigations will involve one or more of the persons from the Audit Committee, External or
Internal Auditor, Forensic Professiondle Police or the Commercial Affairs Department
depending on the nature of the case

« Investigating officers will communicate findings from the investigations to the Audit Committee
and appropriate follow up actions will hekenif required

More information on the policy is publicly available on the Corporate website
(http://www.metroholdings.com.sqg/investor corporate governance/whisd®wing.htm).

For more information on Metro’ s d4da5pa ouan AnaualdRepore r n
2018.
Performance

In FY2018, we are pleased to annoutitat we have achieved zero cases of mampliance with regulatory
laws and regulations.

We also recorded zero confirmed cases of corruption reported through our Whistiegng channel. However,
under our RetaiD i v i &asQoritrsl Incéive mechanism, we recorded a total of four reported incidents in
FY2018. The nature of these cases included shoplifting, misappropriation of gift cards, employee retainir
customer’'s belongings | eft i n 1t hes,tsetemplogeesanere foend |
guilty and were disciplined for their actions through their immediate dismissal and having a public legal cas
brought against themDuring sharingsessions at oumorning briefings, we make it a point tadvocate
honesty and itegrity amongst our employees and aim to prevent any reoccurrence of such casedututiee
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6.0 GRI CONTENT INDEX
GRI Standard
Disclosure Disclosure
Reference

GRI 101: Foundation 2016
[GRI 101does not include any disclosure]
GRI 102: General Disclosures 2016

Organisational Profile

102-1 Name of the organisation Our Business 1
102-2 Activities, brands, products, and Our Business 1
services
102-3 Location of headquarters Our Business 1
1024 Location of operations Our Business 1
1025 Ownership and legal form Our Business 1
102-6 Markets served Our Business 1
102-7 Scale of the organisation Our Business 1
Profile of Our Workforce 9-11
Economic Performance 30-31
1028 Informationon employees and other Profile ofOurWorkforce 9-11
workers
102-9 Supply chain Our Supply Chain 16
102-10 Significant changes to the Not applicable as t
organisation and its supply chain | Sustainability Report
10211 Precautionary Principle or Approacl Annual Repor2018 | 51-53
10212 External Initiatives Not applicable to Metro
102-13 Membership of Associations Key Memberships of our Retail Division in

Singapore includes:
Singapore Retailers Association, Singaporg
National Employer Federation, Singapore
Business Federation, Global Compact
Network Singapore, National Retail
Federation and Human Capital Partnership

UnderChina(Property Divisio)) we are a
member of the Shanghai Association for

Quality.

Strategy

102-14 Statement from senior decisien Board Statement 3
maker

Ethics and Integrity

102-16 Values, principles, standards, and | Corporate Governance 32-33
norms of behaviour

102-17 Mechanisms for advice and concerr Corporate Governance 32-33
about ethics
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Disclosure Disclosure L
Omission Reference
Reference
Governance
102-18 Governance structure Sustainability Governance; 8
Annual Repor2018 14
102-22 Composition of the highest Annual Repore018 45
governance body and its committee
102-23 Chair of the highest governanbedy | Annual Repor2018 45
102-24 Nominating and selecting the highey Annual Repor2018 46-48
governance body
102-25 Conflicts of interest Annual Repor2018 45
102-26 Role of Highest Governance Body if BoardStatement; 3
Setting Purpose, Values and Strate( Sustainability Governance; 8
Corporate Governance, 32-33
Annual Repor2018 44
102-27 Collective knowledge of Highest Annual Repor2018 44
Governance Body
102-28 Evaluating the Highest Governance| Annual Repor2018 46-48
Body
102-29 Identifying and Managing Board Statement 3
Sustainability Impacts
102-30 Effectiveness of Risk Management | Annual Repor2018 51-53
Processes
102-32 Hi ghest gover nan|Board Statement; 3
sustainability reporting Sustainability Governae 8
102-35 Remuneration Policies Annual Repor2018 49-50
102-36 Process for Determining Annual Repor2018 49-50
Remuneration
Stakeholder Engagement
102-40 List of stakeholder groups Stakeholder Engagement | 4-5
10241 Collective bargaininggreements Singapore (Corporate and RetaiviBion)
27% of employees ithe Retail Divisiorare
covered under collective bargaining
agreements
China (Property Division)
100% of employees in China are covered
under collective bargaining agreements
102-42 Identifying and selecting stakeholdel Stakeholder Engagement 4-5
10243 Approach to stakeholder Stakeholder Engagement 4-5
engagement
10244 Key topics and concerns raised Stakeholder Engagement 4-5
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Reporting Practice
102-45 Entitiesincluded in the consolidated | Annual Repor2018 132-138
financial statements
102-46 Defining report content and topic | About the Report 2
Boundaries
102-47 List of material topics Materiality Assessment 6-7
102-48 Restatements of information Notapplicable as thig
Sustainability Report
102-49 Changes in reporting Not applicable as t
Sustainability Report
102-50 Reporting period 1 April 201731 March 2018
10251 Date of most recent report Notapplicable as thig
Sustainability Report
102-52 Reporting cycle Annual
102-53 Contact point for questions regardin About the Report 2
the report
102-54 Claims of reporting in accordance | About the Report 2
with the GRI Standards
102-55 GRI content index GRI Content Index 34-38
102-56 External assurance About the Report 2

Material Matters

GRI Standard Disclosure Disclosure Section of Report Page
Reference Reference
Economic Performance
GRI 103: 1031 Explanation of the material | Materiality Assessment 6-7
Management topic and its Boundary
Approach 2016 | 103-2 The management approach Economic Performance 30-31
and its components
1033 Evaluation of the Economic Performance 30-31
management approach
GRI 201: 2011 Direct economic value Annual Repor2018 6572
Economic generated and distributed
Performance
2016
Energy Usage and Associated GHG Emissions
GRI 103: 1031 Explanation of the material | Materiality Assessment 6-7
Management topic and its Boundary
Approach 2016 | 103-2 The management approach Energy Usage and Associated | 26-29
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and its components

GHG Emissions

1033 Evaluation of the Energy Usage and Associated | 26-29
management approach GHG Emissions
GRI 302: Energy| 3021 Energyconsumption within | Energy Usage and Associated | 26-29
2016 the organization GHG Emissions
3023 Energy intensity Energy Usage and Associated | 26-29
GHG Emissions
GRI 305: 3052 Energy indirect (Scope 2) | Energy Usage anilssociated 26-29
Emissions 2016 GHG emissions GHG Emissions
3054 GHG emissions intensity | Energy Usage and Associated | 26-29
GHG Emissions
Health and Safety ddur Stakeholders
GRI 103: 1031 Explanation of the material | Materiality Assessment 6-7
Management topic and its Boundary
Approach 2016 | 103-2 The management approach Health and Safety of Our 20-25
and its components Stakeholders
1033 Evaluation of the Health and Safety ddur 20-25
management approach Stakeholders
GRI 403: 4032 Types of injury and rates of| Health and Safety of Our 21-22, 24
Occupational injury, occupational Stakeholders
Health and diseases, lost days, and
Safety 2016 absenteeism, and number ¢
work-related fatalities
GRI 416: 4162 Incidents of norcompliance | Health and Safety of Our 24-25
Customer Health concerning the health and | Stakeholders
and Safety 2016 safety impacts of products
and services
Customer Satisfaction
GRI 103: 1031 Explanation of the material | Materiality Assessment 6-7
Management topic and itsBoundary
Approach 2016 | 103-2 The management approach Customer Satisfaction 16-19
and its components
1033 Evaluation of the Customer Satisfaction 16-19
management approach
Talent Management and Development
GRI 103: 1031 Explanation of the material | Materiality Assessment 6-7
Management topic and its Boundary
Approach 2016 | 1032 The management approach Talent Management and 12-15
and its components Development
1033 Evaluation of the Talent Managemenand 12-15
management approach Development
GRI 404: Trainin( 404-1 Average hours of training | Talent Management and 12, 15

and Education

per year per employee

Development
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2016 404-3 Percentage of employees | Talent Management and 12
receiving regular Development
performance and career
development reviews
Corporate Governance
GRI 103: 1031 Explanation of the material | Materiality Assessment 6-7
Management topic and its Boundary
Approach 2016 | 103-2 The management approach Corporate Governance 32-33
and its components
1033 Evaluation of the Corporate Governance 32-33
management approach
GRI 205: Arti 2053 Confirmed incidents of Corporate Governance 33
Corruption 2016 corruption and actions
taken
GRI 307: 307-1 Non-compliance with Corporate Governance 33
Environmental environmental laws and
Compliance 201¢ regulations
GRI 419: 4191 Noncompliance with laws | Corporate Governance 33

Socioeconomic
Compliance 201¢

and regulations in the socia
and economic area
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